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Lesson # 1

Target Markets

The GOOD wmews |5 that we'vE
identified our tardet market, the
BAD news |2 that his name [ Kevin
amd he [ives with his mother.
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Lesson # 2

Consult the experts

85

ABSOLUTELyj.
WHERE THERES
SMOKE THERE'S FIRE .




Lesson # 3

Bring on the A Team




Lesson # 4

The art ofrgompromise

(/THE IMPORTANT THING

.. \6 THAT WE REACHED
A COMPROMISE /
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Lesson #5

Show me the money

"It's just that when | said
show me the money...... i

| imagined more money."
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Lesson # 6

You can’t see something too many times

"So that's the extent of your
marketing plan?" 3 L
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Lesson # /

“Lies, damned lies and statistics”

I DIDNT HAVE ANY .g STUDIES HAVE SHOWIN HOWJ
ACCURATE NUMBERS |= THAT ACCURATE MANY
S0 I JUST MADE UP £l NUMBERS ARENT ANY STUDIES EIGHTY-—
THIS ONE. 3 MORE USEFUL THAN THE SEVEMN.
2 SHOWED
i

ONES YOU MAKE UP. THAT?
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Contact for further information

ksiegmann@bayside.vic.gov.au
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